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ABOUT THE REPORT 

As Aquasis De Luxe Resort & Spa Hotel, we are fully aware of the responsibilities that sustainable 

tourism brings, and we strive to minimise the negative impacts of tourism on the environment and cultural 

heritage. Having commenced our sustainability initiatives in 2020 with the implementation of a Zero Waste 

System, we continue our efforts in 2023 by integrating the ISO 50001 Energy Management System, the ISO 

14001 Environmental Management System and the Sustainable Tourism Certification into our framework.  

Keeping our stakeholders informed in a transparent and effective manner about our activities and their 

impacts is one of our top priorities. In this regard, the sustainability reports we publish will serve as a key tool. 

Our sustainability report aims to contribute to a better world for future generations by focusing on 

environmental, cultural and social activities. 

Within the scope of sustainability, our hotel’s core responsibilities are: 

 Creating and utilising opportunities for recycling and reuse,  

 Reducing waste, 

 Improving energy efficiency and minimising the impact of carbon emissions, 

 Reducing our environmental impact, 

 Sustainability encompasses a broad scope, ranging from ensuring the best possible conditions for 

employees to sharing the value created with the wider community. 

2025 Sustainability Report; 

Our hotel’s 2025 Sustainability Report; 

 assesses our environmental, cultural, social and economic performance, 

 and the targets set to improve this performance, 

 The strategy and process to be followed to achieve these objectives, 

 The potential risks that may be encountered and proposed solutions, 

 Contributing to ecological balance and preserving cultural heritage, 

 Minimising negative impacts and hazards on the environment and taking the necessary precautions, 

 Efforts to maintain performance results at the highest level. 

For your requests / feedback:  

  

Kalite@aquasis.com  

 

 +90 256 821 02 02 

 

   www.aquasis.com 

 

 

 

mailto:Kalite@aquasis.com
https://www.aquasis.com/iletisim/


 

AQUASIS DE LUXE RESORT & SPA HOTEL  

Aquasis De Luxe Resort & Spa Hotel has been operating under the umbrella of Titaş 

Tourism Construction and Trade Joint Stock Company (“Titaş”) since 2016. Aquasis De Luxe 

Resort & Spa is situated in a location where the harmony of greenery and blue skies, enriched 

with abundant oxygen, is set against a captivating atmosphere, far from the noise of the city, 

and features an architecture that blends seamlessly with this environment. With its private jetty 

and naturally formed beach, it offers various facilities to ensure guests can access the sea with 

ease. Aquasis De Luxe Resort & Spa is situated in Manastır Bay, one of Turkey’s most beautiful 

bays, just 3 km from the centre of Didim, a region renowned for having some of the highest 

oxygen levels in the country.  

Location & Access 

 Didim town centre 3 km, 

 Priene Ancient City 47 km, 

 Bodrum Milas Airport 84 km, 

 Milet 30 km, 

 Izmir Adnan Menderes Airport 142 km, 

 Herakleitos 44 km, 

 Kuşadası 75 km, 

 Bodrum 90 km, 

 Söke Shopping Centres 54km, 

 Temple of Apollo 3 km, 

 Ephesus Ancient City 90km, 

 Altınkum Beach 3km 



 

OUR AWARDS AND CERTIFICATES 

 

 

 

 

 

 Blue Flag 

 Sustainable Tourism Certificate 

 ISO 9001:2015 Quality Management System 

 ISO 22000:2018 Food Safety Management System 

 ISO 50001:2018 Energy Management System 

 ISO 14001:2015 Environmental Management System  

 ISO 45001:2018 Occupational Health and Safety Management System 

 ISO 10002:2018 Customer Satisfaction and Complaints Management System 

 



 

OUR POLICIES 

Click here to view the policies of Aquasis De Luxe Resort & Spa Hotel.  

OUR CORPORATE RESPONSIBILITIES  

As Aquasis De Luxe Resort & Spa Hotel, whilst carrying out our activities, we strive to 

maintain positive relationships between the organisation and the surrounding community, 

institutions and natural habitats; we work to ensure that our social and economic impacts are as 

positive and beneficial as possible for the environment and local community, and to minimise 

and eliminate any negative impacts.  

Being Environmentally Friendly: Our primary objective is to protect the environment and 

cultural heritage by carrying out initiatives in the region where we operate and wherever 

possible.  

Supporting the Local Community: We ensure that the staff we employ are from the local 

community. We contribute to revitalising the local economy through the employment of local 

staff.  

Sustainable Tourism: Meeting the needs of our guests and the local community with future 

generations in mind, protecting natural resources and wildlife, reducing consumption of natural 

resources, and enhancing the quality of the experience are our primary objectives. 

Creating Opportunities: We provide internship opportunities to help tourism students gain 

work experience. We support our staff through training programmes. Wherever possible, we 

aim to develop our own staff, promote them to senior positions, and grow together. 

Procurement Practices: We strive to be fair and impartial in our relationships with suppliers 

and external contractors. We contribute to revitalising the local economy through local 

procurement. 

Non-Harassment and Non-Discrimination: We do not tolerate any harassment or 

discrimination based on any characteristic protected by applicable laws. 

Safe and Healthy Working Environment: We prioritise the health and safety of our guests, 

team members and business partners. 

Anti-Human Trafficking: We condemn all forms of human trafficking and commercial 

exploitation, including the sexual exploitation of men, women and children. 

Animal Welfare: We do not keep animals on our premises for commercial purposes. We lead 

the way in ensuring the humane treatment of animals. 

COMMUNICATION WITH OUR STAKEHOLDERS 

Our Employees: One-to-one meetings and group meetings, assemblies, training sessions, 

performance reviews, career development, staff satisfaction surveys, staff suggestion or 

complaint forms.  

Our Guests: One-to-one meetings, Guest Satisfaction Surveys, Social Media, Guest Request 

or Complaint Records, Websites.  

Suppliers: One-to-one meetings, supplier audits, emails and complaint records, supplier 

selection and evaluation forms. 

https://www.aquasis.com/surdurebilirlik/
https://www.aquasis.com/surdurebilirlik/


 

Local Community: Face-to-face meetings, social projects, requests for information (where 

necessary), activity reports, suggestions or complaints. 

Public Bodies: Face-to-face meetings, Meetings, training sessions, requests for information 

(where necessary), activity reports. 

Sectoral Groups: One-to-one meetings, meetings, seminars.  

Universities, Secondary Schools, Academic Staff: One-to-one meetings, Internship 

programmes, conference meetings, scholarships. 

HUMAN RESOURCES AND OUR WORKING LIFE 

We adhere to a policy that respects human rights. With this approach, it is the 

management’s responsibility to ensure the employee’s overall well-being at the workplace—

including their legal rights, the fringe benefits provided by our company, the working 

environment, psychological well-being, personal motivation and performance. Discrimination 

is not practised during the recruitment process or thereafter, and equal opportunities are 

provided to all.  

Furthermore, our hotel does not employ child labour. We do not collaborate with companies 

that employ child labour. We also do not permit the employment of staff working under child 

labour conditions if such personnel are sent by suppliers.  

At Aquasis De Luxe Resort & Spa Hotel, we are committed to prioritising local employment 

and our female staff. 

Our Employee Profile; 
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Our Targets for 2026: 

 To prioritise local employment. 

 To achieve a 2% increase in the proportion of female staff. 

2025 Review: 

 The current ratios in the overall staff distribution were maintained in 2025. 

 Information sessions were provided to staff 

Facilities Offered to Our Staff; 

Staff Accommodation 

Staff accommodation is available for use by our staff working at the Hotel. The textile 

requirements of staff staying in the accommodation are provided free of charge by our hotel. 

Our newly constructed accommodation in Imbat Bay became operational during the 2024 

season. 

Use of the Laundry 

All staff uniforms and any work-related clothing are provided and laundered free of charge. 

Career Management 

We provide internship opportunities to help tourism students gain work experience. We support 

our staff through training programmes. We aim to develop our own staff as much as possible, 

promote them to senior positions, and grow together. 

Staff Canteen 

Meals served in the staff canteen are free of charge for employees. Employees can enjoy 

breakfast, lunch, dinner and a late-night meal free of charge in the staff canteen, following our 

15-day menu cycle. 

Staff Transport 

As is well known in the tourism sector, work is carried out across different shifts. This 

necessitates transport at various times of the day. For this reason, we operate shuttle services to 

various areas at different times of the day to facilitate our staff’s commute. 

Medical Centre – Hospital Assistance 

Our hotel has an infirmary available for staff use. Staff can access healthcare services during 

working hours. Furthermore, should they need to go to hospital, they are transported there. 

Workwear and Equipment 

Employees are provided with two sets of uniforms, depending on the work group they are 

assigned to. Employees required to work in personal protective clothing are provided with a 

full set of personal protective equipment. 

 

 

 



 

Employee of the Month Scheme  

This covers all staff below managerial level. Each month, employees are selected as ‘Employee 

of the Month’ from each department following a performance review. 

Employee Training and Development 

All our employees receive a variety of in-house and external training courses in line with annual 

training plans. New training courses are incorporated into the plan based on feedback and 

requests from our staff. 

 Induction and on-the-job training 

 Food safety and hygiene training 

 Occupational health and safety training 

 First aid training 

 Fire safety training 

 Environmental training 

 Management system training 

 Personal development training 

 Ministry of Tourism vocational tourism training 

 Training on the use of chemical products 

 ADR Awareness Training 

 In-house training 

 

Our Targets for 2026: 

 To achieve a 7% increase in participation in all training programmes by 2026. 

 To enhance staff awareness. 

Training Title 

Number of Staff Participating in 

Training Change 

2024 2025 

Food Safety  200 244 22% 

Sustainable Tourism  254 260 2% 

Sustainable Development / Zero 

Waste Environmental Education 
400 420 5% 

ADR Awareness Training  

(Job-Specific) 
29 34          17% 

Emergency Management / Fire Safety 

Training 
170 221 30% 

Legionella Awareness Training 77 82            6% 

Chemical Use Training 173 181            5% 

Environment and Zero Waste 400 420 5% 

Sexual Abuse and Exploitation 254 260 2% 

Cultural Heritage 254 260 2% 

Energy Management Awareness 

Training 
50 58 16% 



 

 To provide staff with training on new topics that will help them develop. 

2025 Review: 

 Staff participation rates in training programmes have increased. 

 

 

OUR ENVIRONMENTAL APPROACH  

Aquasis De Luxe Resort & Spa Hotel is an organisation committed to responding as effectively 

as possible to the expectations of our guests, staff, stakeholders and the law. Adopting, 

implementing and continuously improving our ISO 14001 Environmental Management System 

and the principles of Sustainable Tourism are among our objectives. To protect the environment 

and ensure the necessity of sustainable tourism, we identify our environmental impacts, control 

negative effects and potential hazards. We strive to minimise the use of natural resources, 

energy consumption, and air, water and soil pollution, and monitor the waste generated. 

We strive to ensure that environmental awareness and sustainability initiatives are embraced 

not only by our staff but also by our guests, suppliers and contractors.  

 Resource consumption levels are monitored regularly,  

 LED lighting is preferred in our facilities, 

 sensor-activated (photoelectric) fittings are used to conserve water, 

 An energy-saving card system is used to reduce energy consumption, 

 Feedback is gathered from guests via guest satisfaction surveys, and actions are taken 

to ensure continuous improvement, 

 Various initiatives are being carried out to reduce waste volumes at the facilities,  

 Care is taken to purchase products in bulk packaging rather than small packaging, 

 Reusable products and presentation items are used instead of single-use ones,  

 Instead of single-use beverage cartons, products such as post-mix and pre-mix are used, 

 Dosage systems are being implemented and monitored to prevent the uncontrolled use 

of chemical products. 

 Within the scope of climate change, measures are being taken to reduce emissions, 

improve energy efficiency and mitigate disaster risks. 

 

 

 

 

 

 

 

 

 

 



 

Annual Comparison of Single-Use Product Consumption; 

 

 

 

Our Targets for 2026: 

 To reduce total single-use product consumption by 1% by 2026. 

 Increase consumption control during the opening and closing months. 

2025 Assessment: 

 Single-use product consumption increased in 2025. 

Explanations: 

 The increase in single-use product consumption in 2025 was due to a 3.5% rise in the 

seasonal average number of overnight stays, and the implementation of a policy offering 

free accommodation for children aged 0–12 during the season (whereas normally free 

accommodation is provided for children aged 0–6 and half-price for those aged 6–12), 

coupled with an increase in the number of child guests. 

 

ENERGY MANAGEMENT 

We are aware that the world’s available energy resources are limited. Our business aims to 

adopt, implement and continuously improve the principles of the ISO 50001 Energy 

Management System. We prefer to use renewable energy sources for the energy consumed in 

our hotel. Our consumption is monitored on a daily, monthly and annual basis. We raise 

awareness among our staff and guests to reduce resource consumption. Motion-sensor lights, 

LED bulbs, fan-coil systems, energy cards in rooms, and motion-sensor lights in public areas 

are used. Our staff receive training on resource consumption. 

ELECTRICITY CONSUMPTION 

The following measures are implemented and maintained in our hotels to promote electricity 

savings. 

April May June July August September October

2024 21,02 9,06 10,50 11,70 11,98 10,60 11,10

2025 10,82 11,23 12,92 15,46 16,44 16,83 15,59
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 Systems that automatically switch off heating/cooling units when balcony doors are 

opened are in use in all rooms, 

 The heating/cooling system in our facility is centrally controlled, 

 Energy-saving bulbs or LED lights are used in our hotels, 

 Sensors are used for lighting in many common areas of our hotel. 

 Outdoor lighting is controlled by timers, 

 Electronic key cards are used in our rooms, 

 LED TVs are used in our rooms,  

 The curtains in our vacant rooms are kept closed during the summer season to reduce 

the use of air conditioning units, 

 Air curtains are used on doors leading from air-conditioned common areas, such as 

terraces and gardens, to other areas. 

 Electrical equipment has been positioned so that it is not exposed to direct sunlight. 

 Maintenance of the equipment is carried out in accordance with the annual maintenance 

plan. 

Annual Electricity Consumption Comparison; 

  

 

Our Targets for 2026: 

 To maintain the current level of total electricity consumption in 2026. 

 To continue purchasing high-efficiency appliances. 

 Raise staff awareness by continuing to provide energy-saving training every year. 

2025 Review: 

 In 2025, a limited increase of 3.6% in total electricity consumption and 0.13% in per 

capita consumption was observed. 

 High-efficiency products were purchased. 

 Awareness training was provided to staff. 

Explanations: 

 The increase in electricity consumption in 2025 was driven by a 3.5% rise in the 

seasonal average number of overnight stays, as well as growth in the ‘ ’ and operational 

expansion. 
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NATURAL GAS CONSUMPTION 

With advancing technologies, the world is undergoing changes, and as a result, our natural 

resources are being depleted rapidly. We are aware of this situation and are making the 

necessary efforts to ensure the efficient use of resources. 

 

Annual LNG Consumption Comparison ; 

 

 

Annual Diesel Consumption Comparison ; 

 

 

Our Targets for 2026: 

 To maintain the current level of total LNG and diesel consumption by 2026. 

 To prioritise energy-efficient equipment when purchasing new devices. 

 To continue annual energy-saving training to raise staff awareness. 

2025 Review: 

 In 2025, there was a 16.5% increase in total LNG consumption and a 13% increase in 

per capita consumption. 
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 In 2025, a 23.4% reduction in total diesel consumption and a 25% reduction in per capita 

consumption were achieved. 

 High-efficiency products were purchased. 

 Awareness training was provided to staff. 

Notes: 

 The increase in LNG consumption in 2025 was driven by a 3.5% rise in the seasonal 

average number of overnight stays and operational growth. 

 

WATER MANAGEMENT 

In our hotel, we use water-saving fixtures to reduce overall water consumption without 

compromising on health, hygiene and guest satisfaction. The following water-saving initiatives 

are implemented and maintained in our hotels. 

 Aerators are used on all taps in guest rooms and public area washbasins. 

 Sensor-activated taps are used in washbasins in public areas. 

 Dual-flush systems are used in toilets. 

 Photoelectric systems are used in urinals. 

 We hold a discharge permit from the relevant local authority confirming that all 

wastewater is treated and discharged safely without affecting the local community or 

the environment. Our wastewater is connected to the sewerage system in accordance 

with discharge regulations. 

 Maintenance of water tanks is carried out during the winter months to prevent any 

potential water leaks. 

 Our staff receive regular training on water conservation and reporting potential water 

leaks. 

 Automatic, sprinkler and drip irrigation systems are used for garden watering to ensure 

water is used more sparingly. Garden watering is carried out after daylight has faded 

(00:00–08:00), thereby preventing both excessive water consumption and evaporation. 

 Water consumption is continuously monitored and recorded. 

 Information on water conservation is available in guest and staff areas. 

 

 

 

 

 

 

 

 

 

 

 



 

Annual Water Consumption Comparison; 

 

 

Our Targets for 2026: 

 To reduce our total water consumption by 1% by 2026. 

 To prioritise energy-efficient appliances when purchasing new equipment. 

 To continue annual training on water conservation and leak detection to raise staff 

awareness. 

2025 Review: 

 In 2025, a limited increase of 0.2% was observed in total water consumption, whilst a 

3% saving was achieved in per capita consumption. 

 Water-efficient appliances were purchased for new installations. 

 Awareness training was provided to staff. 

 

WASTE MANAGEMENT 

The primary objective of the Waste Management System implemented at our hotel is to 

minimise waste volume, ensure the safe disposal of generated waste without harming the 

environment, and recover recyclable materials. Our hotel utilises the services of environmental 

and hazardous waste consultancy firms. Hazardous and recyclable waste is sorted on-site and 

stored in designated waste areas within our premises. Our waste is handed over to licensed 

disposal and recycling firms with whom we have agreements. Our staff receive regular training 

on waste and rubbish sorting every year. 

 There are sorting stations in public areas where our guests and staff can separate their 

solid waste. 

 Special bins are provided at numerous locations for guests to dispose of their used 

batteries. 

 Hazardous waste is regularly collected in the hazardous waste storage area and handed 

over to companies holding an Environmental Licence from the Ministry of Environment 

and Urbanisation to ensure recycling and recovery. 

 We minimise packaging waste by purchasing products in bulk packaging such as boxes, 

sacks, drums and buckets instead of single-use items. 
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 We reduce single-use water consumption by providing water dispensers in areas where 

we ensure the well-being of our staff. 

 Refillable soap dispensers are used in the bathrooms and toilets of guest rooms, as well 

as in the toilets in communal areas. 

 In guest rooms, we make a point of using glass and porcelain instead of single-use items.  

 To reduce our paper consumption, we conduct our correspondence and announcements 

via email wherever possible. 

 In our correspondence, we aim to foster environmental awareness by informing our staff 

to avoid printing unless absolutely necessary, thereby minimising paper consumption. 

Where paper is required, it is used on both sides. We also use scrap paper for our printing 

needs. 

 

Annual Waste Volume Comparison; 
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Our Targets for 2026: 

 Our primary objective for 2026 is to implement measures to reduce the total volume of 

hazardous and non-hazardous waste generated by 1%, and to ensure that waste is 

properly sorted and handed over to authorised companies. 

 We will continue to raise awareness among our staff through annual environmental 

training sessions and drills. 

 We will raise awareness among our guests and staff through various communication 

methods regarding waste management. 

 We will continue to increase our activities with our young guests on the topics of 

sustainability and recycling. 

2025 Review: 

 In 2025, there was a 115% increase in the volume of recyclable waste. This increase is 

a concrete demonstration of the steps we have taken towards more efficient use of 

resources and the strengthening of our recycling processes. 

 In 2025, there was a 36% increase in the volume of hazardous waste. This increase 

stems from the transparent recording of waste through more accurate classification, 

improved traceability and enhanced compliance processes. This approach contributes to 

the more effective management of environmental risks.  

 Awareness of waste separation among our staff and guests has been raised. 

 

CHEMICAL MANAGEMENT 

Our primary objective at the hotel is to minimise the quantity of chemicals used, manage their 

use effectively, ensure their safe disposal, and recover those that are recyclable. To protect the 

health of our staff from the hazards and harmful effects of chemicals used or processed in any 

way, to provide a safe working environment, and to safeguard our future; 

 The quantity of chemicals used is monitored, and training is provided to our staff to 

prevent unnecessary and incorrect use of chemicals. 

 We work with authorised companies to ensure the safe disposal of chemicals and 

monitor our own chemical waste. 

 An ozone machine is used for the disinfection of fruit and vegetables in the kitchen. 

 In swimming pools and the Housekeeping department, an automatic dosing system is 

used to keep chemical consumption under control. 

 Necessary precautions are taken for hazardous chemical waste, leaks, etc., and 

protective equipment is provided to our staff to respond to spills, exposure and other 

incidents; regular training is provided and drills are organised during the period. 



 

Annual Chemical Consumption Comparison; 

 

 

Our Targets for 2026: 

 To maintain the current level of total chemical consumption by 2026. 

 To continue purchasing equipment with high energy and dosage efficiency. 

 Increase the number of eco-labelled products. 

 We will continue to raise awareness among our staff by increasing the number of 

participants and the number of training hours in the annual chemical usage training 

provided to our staff. 

2025 Annual Review: 

 In 2025, a limited increase of 0.2% was observed in total chemical consumption, whilst 

per capita consumption decreased by 3%. 

Notes: 

 Although there was a 3.5% increase in the number of guest stays in 2025, total 

chemical consumption rose by only 0.2%. Consequently, there was a 3% reduction in 

per-guest chemical consumption. These results demonstrate the effectiveness of the 

dosing control systems, efficient usage policies and staff awareness initiatives 

implemented within our organisation, and indicate that sustainability performance in 

resource usage has been strengthened. 

CARBON FOOTPRINT 

We are working to reduce our carbon footprint—the numerical equivalent of the damage we 

cause to nature, encompassing all greenhouse gases, including carbon dioxide, emitted into the 

atmosphere through our daily activities and consumption at the hotel. The Hotel Carbon 

Measurement Initiative (HCMI), developed by the Sustainable Hospitality Alliance, was used 

to calculate our carbon footprint. 

 To minimise exhaust emissions, we ensure that products are sourced from as close a 

distance as possible. 

 We prioritise energy-efficient appliances rated A or higher. 
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 Containers have been provided for our glass and packaging waste, allowing us to send 

larger quantities of waste in a single collection. 

 Our air conditioning systems are controlled via automation. 

 We prevent the release of refrigerant gases into the atmosphere through regular technical 

maintenance. 

 We are replacing the vehicles used for internal transport with electric buggies. 

 Bicycles are available for our staff for on-site use and transport. 

 We have an electric vehicle charging station. 

 
2025 Carbon Footprint: 

 

 
2026 Carbon Footprint: 

 

Our 2026 Targets: 

 To reduce our carbon footprint by 5% by cutting down on consumption. 

 To reduce carbon emissions by sourcing services from local suppliers 

2025 Assessment: 

 There was a 52% increase in 2025. The increase in guest nights during the 2025 season, 

the pool heating system remaining active from 19 September until the closure date of 5 

November, and the implementation of a policy offering free accommodation for 

children aged 0–12 (whereas normally children aged 0–6 stay free and those aged 6–12 

pay half price) during the season, alongside an increase in the number of child guests. 

 There has been a 3% increase in the use of refrigerant gases. 

Notes: 

 In 2025, refrigerant gas leaks were detected and repaired. 

 In 2025, our energy consumption was met from renewable energy sources. 

 



 

LOCAL PURCHASING 

We are aware of our contribution to the local economy, which is why we source the majority 

of our supplies from local producers. 

 

Our Targets for 2026: 

 To achieve a 5% increase in the proportion of local suppliers by 2026. 

2025 Review: 

 In 2025, there was an increase in both the number of local suppliers and the number of 

non-local suppliers. 

Explanations: 

 The target to increase the proportion of local suppliers has been met. An increase in the 

proportion of non-local suppliers was observed due to products that could not be sourced 

regionally. 

  



 

SOCIAL ACTIVITIES 

 The stretch of coastline by our hotel is one of the Caretta Caretta nesting sites. Between 

1 May and 1 October, during the sea turtles’ breeding season, necessary arrangements 

are made on the beach to protect the turtles and coexist with them, and our guests are 

informed via warning signs. 

 

 We do not throw away our plastic lids; instead, we hand them over to the Turkish Spinal 

Cord Injuries Association. 

 

 We reuse our electronic waste as spare parts. Any waste we cannot reuse is handed over 

to the Turkish Autism Support Foundation. 

 

 

 



 

 

 

 We do not throw away our food waste; instead, we donate it to our friends at the shelter 

for their food project. We also build homes for our friends at the facility and arrange for 

their treatment. 

 

 

 



 

 We carry out clean-up operations on our beach and in the areas along the access route 

our hotel. 

 We donate our unused textiles to the Red Cross. 

 

 

 We participate in local events. 



 

 

 

 

 

 

 

 

 

 

 

 

 

 We showcase our cuisine through our Turkish nights, Lalezar and Kebap House à la 

carte menus. We serve Turkish delight alongside Turkish coffee and offer Turkish 

delight and cezerye at our welcome stand.  

 We do not forget our special occasions. 

 

 We preserve our cultural heritage at our establishment. 

 



 

 
 

 

 

      

 

 

 

 

 



 

THANK YOU 


